Turning Text Into Gold: Taxonomies and
Textual Analytics

In today's data-driven world, organizations are sitting on a gold mine of
untapped information in the form of unstructured text. This text can be
found in a variety of sources, such as customer surveys, social media
posts, and product reviews. If organizations can find a way to extract the
insights from this text, they can gain a competitive advantage by
understanding their customers' needs, identifying trends, and making better
decisions.

Taxonomies and textual analytics are two essential tools that organizations
can use to turn text into gold. A taxonomy is a hierarchical classification
system that can be used to organize and categorize text data. Textual
analytics is a set of techniques that can be used to extract insights from
text data.

In this article, we will discuss how taxonomies and textual analytics can be
used to improve customer understanding, identify trends, and make better
decisions. We will also provide some examples of how organizations are
using these tools to improve their business outcomes.
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A taxonomy is a hierarchical classification system that can be used to
organize and categorize data. Taxonomies are often used in libraries and
museums to organize books and artifacts, but they can also be used to
organize text data.

There are a number of different ways to create a taxonomy. One common
approach is to use a top-down approach, where a general category is
divided into more specific subcategories. For example, a taxonomy of
animals might include the following categories:

= Vertebrates
= Mammals
= Primates
= Humans
= Birds
= Fish
= Invertebrates

= |nsects
= Arachnids

= Mollusks
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Another approach to creating a taxonomy is to use a bottom-up approach,
where specific terms are grouped into more general categories. For
example, a taxonomy of customer feedback might include the following
terms:

= Excellent

= Good

= Fair

= Poor

= Terrible
These terms could then be grouped into the following categories:

= Positive

= Negative

= Neutral
Textual analytics is a set of techniques that can be used to extract insights
from text data, search engine optimization, natural language processing

(NLP),machine learning (ML),and statistical analysis are all used in textual
analytics to identify patterns, trends, and relationships in text data.

Textual analytics can be used for a variety of purposes, including:

= Customer understanding: Textual analytics can be used to analyze
customer surveys, social media posts, and product reviews to gain a
better understanding of customer needs and wants.



= Trend identification: Textual analytics can be used to identify trends in
customer sentiment, product usage, and industry news.

= Decision making: Textual analytics can be used to help organizations
make better decisions by providing insights into customer behavior,
market trends, and competitive threats.

= targeted content recommendation (TCR).

Taxonomies and textual analytics can be used together to improve the
accuracy and effectiveness of text analysis. A taxonomy can be used to
organize and categorize text data, making it easier to extract insights from
the data. Textual analytics can then be used to identify patterns, trends,
and relationships within the text data.

For example, a company might use a taxonomy to categorize customer
feedback into positive, negative, and neutral categories. The company
could then use textual analytics to identify the key themes and drivers of
customer satisfaction and dissatisfaction. This information could then be
used to improve product development, marketing, and customer service.

Another way that taxonomies and textual analytics can be used together is
to create a knowledge graph. A knowledge graph is a network of
interconnected concepts and relationships. Taxonomies can be used to
create the structure of a knowledge graph, and textual analytics can be
used to populate the knowledge graph with data.

Knowledge graphs can be used for a variety of purposes, including:

= Search engine optimization (SEO): Knowledge graphs can be used to
improve the visibility of a website in search results.



Customer service: Knowledge graphs can be used to provide
customers with quick and easy access to information.

Decision making: Knowledge graphs can be used to help
organizations make better decisions by providing insights into
customer behavior, market trends, and competitive threats.

A number of organizations are using taxonomies and textual analytics to

improve their business outcomes. Here are a few examples:

Walmart uses a taxonomy to categorize its vast product catalog. This
taxonomy helps Walmart organize its products and make them easier
for customers to find. Walmart also uses textual analytics to analyze
customer feedback and identify trends in customer sentiment. This
information helps Walmart improve its product development,
marketing, and customer service.

Amazon uses a knowledge graph to power its search engine. This
knowledge graph contains information about products, customers, and
sellers. Amazon uses textual analytics to populate the knowledge
graph with data from customer reviews, product descriptions, and
other sources. This knowledge graph helps Amazon provide customers
with relevant search results and product recommendations.

Google uses textual analytics to analyze search queries and identify
the intent of users. This information helps Google improve its search

results and provide users with the most relevant information. Google

also uses textual analytics to analyze news articles and other content
to identify trends and insights. This information helps Google provide
users with the most up-to-date and relevant news and information.



Taxonomies and textual analytics are two essential tools that organizations
can use to turn text into gold. By organizing and categorizing text data,
taxonomies make it easier to extract insights from the data. Textual
analytics can then be used to identify patterns, trends, and relationships
within the text data.

Organizations that use taxonomies and textual analytics can gain a
competitive advantage by understanding their customers' needs, identifying
trends, and making better decisions.

Here are a few tips for getting started with taxonomies and textual
analytics:

= Start small. Don't try to implement a taxonomy or textual analytics
project that is too large or complex. Start with a small project that you
can manage and complete successfully.

= Get buy-in from stakeholders. It is important to get buy-in from
stakeholders before implementing a taxonomy or textual analytics
project. Stakeholders need to understand the benefits of the project
and be willing to support it.

= Use the right tools. There are a number of different software tools
available that can help you create and manage taxonomies and
perform textual analytics. Choose a tool that is right for your needs and
budget.

= Get training. There are a number of resources available to help you get
training on taxonomies and textual analytics. Take advantage of these
resources to learn how to use these tools effectively.



By following these tips, you can increase your chances of success with
taxonomies and textual analytics.

Turning Text into Gold: Taxonomies and Textual
Analytics by Steven Duggan

4 out of 5
Language : English
File size : 24516 KB
Text-to-Speech : Enabled

Enhanced typesetting : Enabled

Print length 1 142 pages
Lending : Enabled
Screen Reader : Supported
<
&

DOWNLOAD E-BOOK PDE

How to Get a Woman to Pay for You: A
Comprehensive Guide to Strategies,
Considerations, and Success

In the modern dating landscape, navigating financial dynamics can be a
delicate subject. However, with careful consideration and open

communication,...



https://memoir.deedeebook.com/reads.html?pdf-file=eyJjdCI6IlY1VDBiYUhGWURMWmxKeXlZTWFjNCt4ZFlcL3UrQ3R0U0dxZTROc1dGejJSSVR0ME1odjVFc3oxVXZtalpnMTVXMnlSRDNKSzdPb0hrODhoVE5RVkZza0xBMnM0RkNGSW1hYXVpZ1BiV3oxTzcyM1dDMExuRFVpUGMrY0hpTWsyczRRVENEZmNJS2xSb2VUQ1ZwSW5tQVcrVVpkMUVucERpNXV6ZVwvTXJNOVdGeU04RG1EcnRVdllqRWF5b2tScHFPIiwiaXYiOiI2ZWZhNTNlZWUwYTk3YjZkNDI4YmEwMDBkMDcxZDA2NiIsInMiOiJlOWE0ZDJmYTA0NWQzM2RjIn0%3D
https://memoir.deedeebook.com/reads.html?pdf-file=eyJjdCI6ImozRW1hbmhPZFRXXC96QjZLOG1tdEk1bDhvRDNTbW51ZVwvY3lvYU05RitMSmM3ZnpJaG12SlBQTUx4cnJGOVRUekt2Y01oek1HMWNsNXVCczBIY0pZU2tsa2hveXozZm5tZ1VWbVJTVFB1WXZTdmJYNXVHQWxRWkpzcUhqZlJZSkhWN3VOU0F4Vko1all5UXdRYWQrZzN2MnRcLzE1Y1wvYUdvTHNZNXBjNUh5UGNHYjI2TkVWamtEdE00dEpMWks4TWEiLCJpdiI6ImE3NzFiZTRlYTI0OGNhM2JkMTFlMTJlNjhjMzVhODU0IiwicyI6IjZjMDg3NmZmOGQxYjYwZDYifQ%3D%3D
https://memoir.deedeebook.com/book/How%20to%20Get%20a%20Woman%20to%20Pay%20for%20You%20A%20Comprehensive%20Guide%20to%20Strategies%20Considerations%20and%20Success.pdf
https://memoir.deedeebook.com/book/How%20to%20Get%20a%20Woman%20to%20Pay%20for%20You%20A%20Comprehensive%20Guide%20to%20Strategies%20Considerations%20and%20Success.pdf
https://memoir.deedeebook.com/reads.html?pdf-file=eyJjdCI6IlBiM1NZcFh5S2VWTVh3QzhmMmw0c1dmWWhrckpiZEFVNmlmaEt3YmJ6T2twa1ZPNG5TSEpGZFwvU0F5dFNaR1hoclZFWjBWK2RhNUp2S3V5S1dHUThOUDdYb0R4OEh2cnp5RDZxdStlRTZwV0RYWXpaYkl1M25iOHJQYTZKdTZZRVVDdkxTMldHdjRWUWZuT3NLQis5S2xya0dvT2d0cE5RSTBDdGZFQno4NTEzTjBPa2JrVlBIdjdcL1Y3SVhkTEZaIiwiaXYiOiI0YTk2YWYyMGNjNzI2OWMwZThhMzcyNDYwMzUzNDlmYyIsInMiOiI5YzE4ZDUxMTEyNDJjYjFhIn0%3D

Principles and Theory for Data Mining and
Machine Learning by Springer

Data mining and machine learning are two of the most important and
rapidly growing fields in computer science today. They are used in a wide

variety of applications, from...


https://memoir.deedeebook.com/book/Principles%20and%20Theory%20for%20Data%20Mining%20and%20Machine%20Learning%20by%20Springer.pdf
https://memoir.deedeebook.com/book/Principles%20and%20Theory%20for%20Data%20Mining%20and%20Machine%20Learning%20by%20Springer.pdf

