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Abstract

This autoethnographic study explores the life of Fan Routledge, a
pioneering figure in the field of interpretive marketing. Drawing on personal
interviews, archival research, and the author's own experiences as a
former colleague of Routledge, the study provides a rich and nuanced
account of Routledge's life and work. The study highlights Routledge's
commitment to understanding the lived experiences of consumers, her
emphasis on the importance of empathy in marketing, and her pioneering
use of autoethnography as a research method. The study concludes by
reflecting on the legacy of Fan Routledge and her enduring impact on the
field of marketing.

Fan Routledge was a pioneering figure in the field of interpretive marketing.
She was one of the first scholars to recognize the importance of
understanding the lived experiences of consumers, and she developed a
number of innovative research methods to capture these experiences.
Routledge's work has had a profound impact on the field of marketing, and
she is considered to be one of the most influential scholars in the history of
the discipline.
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This autoethnographic study explores the life and work of Fan Routledge.
Drawing on personal interviews, archival research, and the author's own
experiences as a former colleague of Routledge, the study provides a rich
and nuanced account of Routledge's life and work. The study highlights
Routledge's commitment to understanding the lived experiences of
consumers, her emphasis on the importance of empathy in marketing, and
her pioneering use of autoethnography as a research method. The study
concludes by reflecting on the legacy of Fan Routledge and her enduring
impact on the field of marketing.

Background

Fan Routledge was born in England in 1934. She earned her
undergraduate degree from the University of Oxford and her PhD from the
University of Manchester. After completing her PhD, Routledge worked as a
market researcher for a number of years before joining the faculty of the
University of Bristol in 1972.

Routledge's early research focused on the use of qualitative research
methods to understand the lived experiences of consumers. She was
particularly interested in the role of emotions in consumer behavior. In her
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groundbreaking book, "Interpretive Marketing: The Hermeneutical Turn,"
Routledge argued that marketers need to understand the meanings that
consumers attach to products and services. She also developed a number
of innovative research methods to capture these meanings, including
autoethnography, depth interviews, and focus groups.

Routledge's work has had a profound impact on the field of marketing. She
is considered to be one of the founders of the interpretive marketing
movement, and her work has helped to shift the focus of marketing from a
focus on rational decision-making to a focus on the lived experiences of
consumers. Routledge's work has also been influential in other fields, such
as consumer research, psychology, and sociology.

Methods

This autoethnographic study draws on a variety of data sources, including
personal interviews, archival research, and the author's own experiences
as a former colleague of Fan Routledge. The author conducted in-depth
interviews with Routledge on three occasions. The interviews were semi-
structured and covered a wide range of topics, including Routledge's life
history, her work, and her thoughts on the field of marketing. The author
also conducted archival research at the University of Bristol, where
Routledge taught for many years. The author reviewed Routledge's
published work, her unpublished papers, and her correspondence. Finally,
the author drew on her own experiences as a former colleague of
Routledge to provide insights into her work and her personality.

Findings

The findings of this study provide a rich and nuanced account of the life
and work of Fan Routledge. The study highlights Routledge's commitment



to understanding the lived experiences of consumers, her emphasis on the
importance of empathy in marketing, and her pioneering use of
autoethnography as a research method.

Commitment to Understanding the Lived Experiences of Consumers

Routledge was deeply committed to understanding the lived experiences of
consumers. She believed that marketers need to understand the meanings
that consumers attach to products and services in order to develop
effective marketing strategies. Routledge developed a number of innovative
research methods to capture these meanings, including autoethnography,
depth interviews, and focus groups.

Routledge's research has helped to shed light on the complex and often
contradictory nature of consumer behavior. She has shown that consumers
are not always rational decision-makers. They are often influenced by
emotions, social norms, and cultural values. Routledge's work has helped
to challenge the traditional view of consumers as passive recipients of
marketing messages. She has shown that consumers are active
participants in the marketing process, and that they have a great deal of
influence over the success or failure of marketing campaigns.

Emphasis on the Importance of Empathy in Marketing

Routledge believed that empathy is essential for effective marketing. She
argued that marketers need to be able to put themselves in the shoes of
their customers in order to understand their needs and wants. Routledge
developed a number of exercises to help marketers develop empathy for
their customers. These exercises included role-playing, customer
observation, and journaling.



Routledge's work on empathy has had a significant impact on the field of
marketing. It has helped to shift the focus of marketing from a focus on
persuasion to a focus on understanding and meeting the needs of
customers. Routledge's work has also helped to raise awareness of the
importance of ethics in marketing. She argued that marketers have a
responsibility to use their power to make the world a better place.

Pioneering Use of Autoethnography as a Research Method

Routledge was a pioneer in the use of autoethnography as a research
method. Autoethnography is a type of qualitative research that involves the
researcher writing about their own experiences. Routledge used
autoethnography to explore a variety of topics, including consumer
behavior, marketing ethics, and the role of women in marketing.

Routledge's use of autoethnography has been controversial. Some critics
have argued that it is not a valid research method because it is not
objective. However, Routledge argued that autoethnography is a valuable
research method because it allows researchers to explore topics in a
personal and reflective way. She believed that autoethnography can
provide insights into the human experience that cannot be obtained through
other research methods.

Routledge's work on autoethnography has had a significant impact on the
field of marketing. It has helped to legitimize the use of qualitative research
methods in marketing, and it has encouraged other researchers to use
autoethnography to explore a variety of topics. Routledge's work has also
helped to raise awareness of the importance of reflexivity in marketing
research. She argued that researchers need to be aware of their own
biases and assumptions when conducting research.



Discussion

This autoethnographic study provides a rich and nuanced account of the
life and work of Fan Routledge. The study highlights Routledge's
commitment to understanding the lived experiences of consumers, her
emphasis on the importance of empathy in marketing, and her pioneering
use of autoethnography as a research method.

Routledge's work has had a profound impact on the field of marketing. She
is considered to be one of the founders of the interpretive marketing
movement, and her work has helped to shift the focus of marketing from a
focus on rational decision-making to a focus on the lived experiences of
consumers. Routledge's work has also been influential in other fields, such
as consumer research, psychology, and sociology.

Routledge was a visionary leader who was always ahead of her time. She
was a pioneer in the use of qualitative research methods, and she was one
of the first scholars to recognize the importance of understanding the lived
experiences of consumers. Routledge's work has had a lasting impact on
the field of marketing, and she is considered to be one of the most
influential scholars in the history of the discipline.

Fan Routledge was a pioneering figure in the field of interpretive marketing.
Her work has had a profound impact on the field, and she is considered to
be one of the most influential scholars in the history of the discipline.
Routledge's commitment to understanding the lived experiences of
consumers, her emphasis on the importance of empathy in marketing, and
her pioneering use of autoethnography as a research method have all
contributed to her enduring legacy.



Routledge's work continues to inspire and challenge scholars and
practitioners today. Her insights into the human experience are invaluable
for anyone who wants to understand the complex and ever-changing world
of marketing. Routledge's legacy will continue to shape the field of
marketing for many years to come.
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